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Research Purpose

A research survey was conducted to support a PR
campaign on consumer sentiment regarding the state of

the economy within the five primary regions of the
Huntington Bank community.
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Research Method

Echo Research conducted 2,133 online interviews among
adult consumers within the five primary Midwestern regions
of the Huntington Bank community — Michigan, Ohio,
Western PA, Indianapolis, and West Virginia.

Respondents participated from November 12 through
November 20, 2012.

The margin of error associated with the findings in this
report is +/- 2.1% at a 95% confidence level.
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Consumers are Cautiously Optimistic about the Real
Estate Market, Yet Most are Not Holding Back on
Vacations and Holiday Purchases

As much as 70% of consumers will spend more or the same on holiday
purchases as they did last year — and this won't hinder 2013 vacation plans, as

three in four have 2013 vacation plans (75%). More than half (52%) have plans
for home improvements as well.

Overview of Spending Intentions Outlook of the 2013 Real Estate

Market

“| feel confident that the economy in my
local area is better now than one year ago”

Have 2013 vacation
plans

2013 holiday purchase
intentions (more or the
same)

Agree

Have 2013 home Disagree

improvement plans

Will you, or not, make home improvements in 2013? i f I Huntln tnn
Will you, or not, take a vacation away from home in 20137 !

Will you spending more, less, or the same on holiday purchases this year versus holiday purchases last year?
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More Consumers are Planning Home Improvements in
2013 than in 2012

More than one half (52%) will plan for home improvements in 2013 — up from
37% who completed home improvements in 2012. On average consumers say
they will spend $5,200 on home improvement plans in 2013.

Home Improvements in 2012 2013 Home Improvement Plans

— Yes, home “$57200,0n
Yes, completed the improvement plans | average, 52%
home improvements in 2013 expected
(2012)

No home
improvement plans
in 2013

Did not complete
home improvements
in the past 12 months Not sure

Will you, or not, make home improvements in 2013?
Did you make any home improvements in the past 12 months, even if you did not actually proceed with

echo the improvements? I%I Huntlngtnn



Consumer Vacation Expected to be on the Rise in 2013

Three in four consumers plan to take a vacation away from home in 2013, up
from 63 percent in 2012. On average consumers say they will spend $3,200 on
vacations in 2013.

2012 Vacations 2013 Vacation Plans

Yes, will take a
vacation away from
home in 2013

$3,200, on average,
Yes, went on a expected
vacation away from

home (2012)

No vacation away
from home in 2013

Did not take a
vacation away from
home in the past 12 Not sure
months

Will you, or not, take a vacation away from home in 2013? IP I Huntln tnn
Have you considered taking a vacation away from home in the past 12 months? [
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Most Consumers will Continue to Spend the Same as
Last Holiday Season or Increase their Spending

As much as 70% plan to spend the same (56%) or more (14%) on holiday
purchases as they did last year. On average consumers say they will spend
$959 on holiday purchases this year.

Holiday Purchases This Year

More this year 70% will spend
the same or
more on holiday

Same as last year 56% purchases

Less this year On average, consumers
expect to spend $959 on
holiday purchases this year

Not applicable

e( I IO Will you spending more, less, or the same on holiday purchases this year versus holiday purchases last year? I%I Huntlngtnn

How much do you expect to spend on all of your holiday purchases this year?
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Consumers Indicate Similarly High Spending Patterns
for Clothing, Travel, Entertainment, and Dining Out
More than seven in ten have plans to spend more or the same in 2013 as they

did in 2012 on such items as clothing (79%), travel/vacations (77%),
entertainment (75%), and dining out (72%).

Consumer Spending for 2013
% spending more or the same as 2012

Everyday clothing expenses * [T T 19%,
Travel/vacations T T
Entertainment ** [T TT— 750
Diningout [T T 2%
Home improvements/décor | T 6%
Home computer or cell phone upgrades [ T 65%

Technology upgrades *** 59%

* For self or family
** @.g., movies, concerts, activities
*** a g., TV, media player, video game console, etc.

Thinking about your spending in 2013, do you anticipate spending more, less or the same in the following I I Huntln tnn
categories compared 20127 !
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The Majority of Consumers Will Not Purchase/Lease a
New Car in 2013

Two-thirds of consumers will not purchase or lease a car in 2013 — down from
76% in 2012.

Car Purchase or Lease in 2012 2013 Car Purchase or Lease

Yes, will purchase or

Yes, purchased or lease a car in 2013

leased a car in 2012

No, will not purchase
or lease a car in 2013

Did not purchase or

lease a car in 2012
Not sure

Will you, or not, purchase or lease a car in 2013? ' u t
Did you consider purchasing or leasing a car in the past 12 months, even if you did not actually go l

through with the purchase or lease?
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The Majority of Consumers Will Not Buy or Sell a Home
In 2013

Similar proportions of consumers have no plans to purchase or sell their home in
2013. Eighty-eight percent of homeowners have no intentions of selling their home

in 2013 and nine in ten (90%) of all consumers have no plans to purchase a home
next year.

Home Owner Plans to Sell Current

Home Purchase Plans in 2013
Home in 2013

Yes, will sell current [T Yes, will purchase [
home in 2013 b a home in 2013 s

No, will not sell S No, will not

h 201 purchase a home
current home in 2013 in 2013

v

Not sure | 4%

Not sure 6%

e‘ | IO Will you, or not, sell your current home in 20137 Total who own their current home i%l Huntlngtnn
Will you, or not, buy a new home in 2013? All consumers !
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T +1 212 901 0456 E dans@echoresearch.com
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