
Spring Release 2016

E-Commerce in Focus



MARKETPLACES IN FOCUS
Revamped Amazon Insights

With the revamped Amazon Insights, ChannelAdvisor provides predictive analytics and key product information at 
your fingertips, helping you make decisions that can take your business to the next level.

• Restock Insights
• Buy Box Opportunity Insights
• Top Selling Products Insights
• Profitable Insights
• Aged Inventory Insights
• Stranded Inventory Insights

Successful online sellers don’t remain successful by trusting their gut. You need smart, data-driven recommendations 
on how to run your business better and drive more revenue.



MARKETPLACES IN FOCUS
FBA Dashboard

You need a holistic view of your FBA inventory, as well as strategic snapshots of your products as they move 
through the FBA process to identify issues and opportunities for growth. The FBA Dashboard for sellers includes five 
widgets that will help you focus on what matters:

• FBA Inventory Status
• Products in FBA
• FBA Inventory Issues
• Amazon GMV by Fulfillment Type
• FBA GMV by Channel



MARKETPLACES IN FOCUS
FBA Inventory Management 

The FBA Inventory Management view gives you insight into both your FBA products and merchant-fulfilled products 
in one grid, using a variety of metrics to determine which products would be a good fit for FBA in the future. 



MARKETPLACES IN FOCUS
Walmart

Through ChannelAdvisor’s integration with the Walmart marketplace, you now have access to one of the 
largest marketplace opportunities in the US. 

Open to select third-party sellers, the program allows retailers to list their products on Walmart.com. 
Those items show up right alongside Walmart’s own inventory. Products are called out as Walmart 
Marketplace items and display the name of the seller. 

Tap into an enormous new demand opportunity and millions of potential new customers through 
Walmart Marketplace.



With the revamped Amazon Insights, ChannelAdvisor provides predictive analytics and key product information at 
your fingertips, helping you make decisions that can take your business to the next level.

• Restock Insights
• Buy Box Opportunity Insights
• Top Selling Products Insights
• Profitable Insights
• Aged Inventory Insights
• Stranded Inventory Insights

Successful online sellers don’t remain successful by trusting their gut. You need smart, data-driven recommendations 
on how to run your business better and drive more revenue.

DIGITAL MARKETING IN FOCUS

Digital Marketing Benchmarking

Digital Marketing Benchmarking 
allows you to compare the effectiveness 
of your Google Shopping campaigns to 
those from similar advertisers, including 
mobile data. 

Benchmarking Dashboards for Google 
Shopping:

• CPC Comparison
• CTR Comparison
• Conversion Rate Comparison
• ROAS Comparison
• Impression by Device



DIGITAL MARKETING IN FOCUS

Google RLSA
ChannelAdvisor has introduced full 
RLSA support to help you better 
manage your campaigns, evaluate 
performance and take actionable 
steps to continually improve results.

• Segmentation by Audience: 
Quickly view revenue and 
performance data across all 
campaigns and ad groups for 
each audience

• Apply Audiences: Easily include or exclude audiences to an 
ad group and/or campaign

• Audience Library: Quickly view which audiences are 
associated with which campaigns

• Assign/Edit Bid Modifiers: Easily assign and edit bid 
modifiers for all audiences assigned to an ad group.



BRANDS IN FOCUS

Buy Local

Buy Local, part of the ChannelAdvisor Where to Buy 
product line, enables customers on a brand’s website 

to quickly find brick-and-mortar stores in a certain 
geographic area that carry the brand’s products. 

Buy Local supports three options: 
STORE LOCATOR 

PRODUCT LOCATOR 
STOCK LOCATOR
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Product Intelligence
Product Tracker allows brands to monitor their 
products across every online channel. It provides 
both summary and detailed views of retailer and 
marketplace assortment, pricing and stock status 
for all products.

The Content Tracker allows brands to easily moni-
tor their product content across any retail chan-
nel, and see a snapshot of retail compliance 
based on five criteria: 

• Prices
• Videos
• Images
• Reviews
• Descriptions

In addition to tracking your own products, the 
Competitor Tracker allows you to track your 
competitors’ products.

BRANDS IN FOCUS
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E-Commerce in Focus
Don’t let the thought of e-commerce expansion 
cause you to lose focus on the details. 

You need data-driven insights to make smarter 
decisions on marketplaces. You need better 
fulfillment tools to help you manage more 
inventory. And you need renewed perspective 
to make strategic decisions to outpace your 
competition. 
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