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Southern
Glazer’s Wine
& Spirits
At-a-Glance
About Southern Glazer’s
Wine & Spirits
Southern Glazer’s Wine & Spirits is the
world’s pre-eminent distributor of
beverage alcohol, and proud to be a
multi-generational, family-owned
company. The Company has operations
in 44 U.S. states and the District of
Columbia, Canada, and the Caribbean,
and employs 21,500 team members.
Southern Glazer’s urges all retail
customers and adult consumers to market,
sell, serve, and enjoy its products
responsibly.

Company At-a-Glance
• 21,500 employees
• Operations in 44 states plus the District
of Columbia, the Caribbean, and Canada
• 47 distribution centers
• 6.4 million customer deliveries annually
• 14.5 million square feet of warehouse
space
• 5.5 million pounds of freight moved
• 2,650 trucks in fleet
• Delivers to more than 360,000 customers
annually
• Represents 1,700 wine, spirits, beer and
beverage suppliers
• Distributes over 5,000 brands and 180
million cases

Expertise in Wine and Spirits
Education
Southern Glazer’s has more certified wine
experts than any other North American
wine and spirits distributor. Its employees
have successfully completed more than
5,000 wine, sake and spirits education
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programs, from introductory to
master-level achievements. These include:
• 1 Master of Wine
• 12 WSET Certified Educators
• 41 WSET Level 3 Wine
• 23 WSET Level 3 Sake
• 3,050 WSET Level 2 Wine & Spirits
• 890 WSET Level 2 Spirits
• 234 WSET Level 1 Sake
• 1,667 Court of Master Sommeliers
Level 1
• 121 CMS Certified Sommeliers
• 21 CMS Advanced Sommeliers
• 15 Master Sommeliers
• Over 600 Certified Specialists of Wine
• 16 Certified Wine Educators
• 3 Certified Spirits Educators
• 118 Certified Specialists of Spirits
• 145 Italian Wine Professionals
• 22 French Wine Scholars
Southern Glazer’s employs 20
Master Mixologists across North
America, responsible for educating
bartenders, beverage buyers, and
corporate clients about the latest trends in
cocktail culture. Michelin star chefs,
national restaurant chains, international
hotels, and top spirits brands rely on
Southern Glazer’s expert Mixologists to
help them develop world-class beverage
programs that raise the bar for today’s
demanding consumers. Southern Glazer’s
Mixologists hold multiple certifications
from accredited organizations such as the
U.S. Bartenders Guild, BarSmarts, the
Wine & Spirits Education Trust, Society
of Wine Educators, and the Cicerone
Certification Program, to name a few.
Southern Glazer’s also boasts the industry’s
first national wine team dedicated to
providing top quality wine education and
certification for their employees across
the country. There are only182 Master
Sommeliers® in North America and 15 of
them work for Southern Glazer’s.

Message from Our Leaders
As the world’s pre-eminent distributor of beverage alcohol, Southern Glazer’s Wine &
Spirits knows there is more than one way to serve. The Company is proud to look back
at the past year of giving with our 2018 Philanthropy and Volunteering Update.
As we serve our customers and suppliers across North America and the Caribbean,
we are committed to pursuing our corporate social responsibility initiatives across the
following areas: promoting responsible consumption, supporting education, enhancing
diversity and inclusion, supporting our supplier causes, and empowering local giving
and volunteering with charities throughout our local markets.
At Southern Glazer’s, giving takes on many forms from financial contributions,
in-kind product donations, and team member volunteering. And, as a Company, we
know that employees are happier when they have a purpose. As a multi-generational,
family-owned business, we’re proud of our growth over the decades, but we can only
truly be fulfilled when we give back to our local communities – where we live and
serve. This is why we empower and encourage our nearly 22,000 team members to
donate their time and talents to help those in need – and with organizations that they
are deeply passionate about supporting in their own backyard.
In the Southern Glazer’s 2018 Philanthropy and Volunteering Update, you will see a
highlight of our corporate philanthropy initiatives alongside a selection of local
market spotlights. This year, we’re especially proud to feature the launch of
VolunCheers Online – our enterprise-wide employee volunteering and giving portal
that has taken the Company’s grassroots outreach efforts into the digital age. Since
launching this summer, the corporate social responsibility online portal has allowed
our team members to connect and organize with colleagues across our vast network in
promoting, supporting and sharing charitable campaign efforts.
We want to raise a glass to each of you – our team members, leaders, supplier and
customer partners – who have contributed in many ways to support our philnthropic
initiatives and charitable giving. By coming together, we can make a larger impact on
the lives of those community members and organizations we are privileged to engage
and interact with every day. Cheers!

Harvey Chaplin
Chairman

Wayne E. Chaplin
CEO		

Bennett Glazer
Executive Vice Chairman

Shelly Stein
President
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Our Approach
to Giving Back

Southern Glazer’s Wine & Spirits is deeply
committed to giving back to the communities
where we live and serve. As an organization
and in coordination with our team
members, our giving takes on many
forms – from financial contributions, to
in-kind product donations and volunteering.
For Southern Glazer’s our giving centers on
three key corporate priorities: Responsible
Consumption, Education, and Diversity &
Inclusion.
As an industry leader, Southern Glazer’s is
committed to promoting the safe and
responsible use of beverage alcohol.
Supporting a wide variety of local and
national programs, Southern Glazer’s
partners with diverse groups and nonprofits
to prevent underage drinking and advocate
for the safe and legal use of alcohol.

(Connecting. Hard-Working.
Empowering. Educating. Respecting.
and Serving) Business Resource Group,
to include C.H.E.E.R.S. to Diversity,
C.H.E.E.R.S. to Pride and C.H.E.E.R.S. to
Women in Wine & Spirits. This network
of groups promotes a culture of inclusion
through community service, employee
engagement, professional development,
and other actions that align with our
Company’s Mission, Vision and Values.
Among many other diversity and inclusion
initiatives, Southern Glazer’s endeavors to
support national, state and local nonprofit
groups equally committed to these
principles and goals.

Southern Glazer’s is especially proud of its
support for a variety of local and national
educational institutions, scholarships and
programs. The Company has a history of
supporting education as we believe education
leads to opportunity and is a stepping stone
for future success. This includes investing in
tomorrow’s hospitality leaders, which
Southern Glazer’s views as an important
investment in the future of our Company and
the industry.

Following devastating natural disasters
in 2017 that impacted Southern Glazer’s
team members, our local communities
and that of our valued partners, Southern
Glazer’s established in 2018 the SGWS
Relief & Charitable
Foundation, Inc. to further
support disaster relief in
our communities. In
addition, the Company
made a financial contribution
to the American Red Cross for disaster
relief efforts following Hurricane
Florence that provided food, water,
clothing, shelter and other critical supplies
and services to individuals and families
impacted by the storm.

Driven by Southern Glazer’s dedication
to diversity and inclusion within the
organization, over the past year, the
Company expanded upon its C.H.E.E.R.S.

Southern Glazer’s also supports charities
and organizations throughout our local
markets, as well as Supplier causes through
donation matching, fundraising and
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volunteering. In 2018, Southern Glazer’s
donated approximately 45,000 cases of
product for events benefiting countless
charities across our vast network.
At the local market level, Southern
Glazer’s team members generously
volunteer and raise money for hundreds
of nonprofits and community groups.
Employees are empowered at the
local and state levels to request corporate
support, either in financial grants or
in-kind donations to select and engage
with organizations that are meaningful
to our team members. The 2018 launch of
VolunCheers Online – a corporate social
responsibility employee volunteering and
giving portal – enables team members
across the U.S. and Canada to connect
with each other online to easily organize
volunteering and fundraising activities,
benefiting local and national charitable
organizations.

As you will read in Southern Glazer’s 2018
Philanthropy & Volunteering Update, our
approach to giving back is deeply rooted in
our culture and illustrates our
commitment and continued pledge to
support our communities, team members
and the beverage alcohol industry.
It all adds up to a longstanding awareness
of and commitment to giving back at
Southern Glazer’s, as you will read and see
in the following pages.

Launch of
VolunCheers
Online

VolunCheers Online: Taking
the Company’s grassroots
philanthropic efforts into
the digital age
In the summer of 2018, Southern
Glazer’s Wine & Spirits launched
VolunCheers Online –
an enterprise-wide employee
volunteering and giving portal.
Every day, across North America, our team
members take the initiative to find ways
to give back and to help people in their
local communities. It was only natural that
Southern Glazer’s take the Company’s
grassroots philanthropic efforts into the
digital age. The digital platform utilizes

leading corporate social responsibility
technology to enable Southern Glazer’s
employees across the U.S. and Canada to
connect with each other online to mobilize our workforce for volunteering and
fundraising activities, benefiting numerous
local and national charitable organizations.
By taking the VolunCheers grassroots
program online, Southern Glazer’s team
members can more effectively:
l

l

l

Connect with colleagues who share
similar charitable passions;
Organize and promote volunteering;
events and fundraising campaigns;
Find and sign up for local volunteer
events;

More than
7,150 hours
of employee
volunteer time

120 events
created

l

l

l

Log volunteer hours;
Donate to favorite charities; and
Get recognized for the work they do in
their communities.

Southern Glazer’s leadership is
exceptionally proud of the hard work and
dedication of each of our local market
VolunCheers programs and their
commitment to giving back. Since
launching the platform in July 2018, more
than 2,000 of our team members have
leveraged VolunCheers Online and logged:

Hosted events
across 22 states

More than $47,500
raised in monetary
donations

From July 16-December 31*
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As the Company further expands our
online grassroots capabilities, look for
future platform enhancements to
VolunCheers Online. We have already
coordinated with our Diversity &
Inclusion team to setup dedicated group
pages to support the Company’s Business
Resources Groups – C.H.E.E.R.S. to
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Diversity, C.H.E.E.R.S. to Pride and
C.H.E.E.R.S. to Women in Wine & Spirits
– in organizing, promoting and sharing
community outreach and philanthropic
efforts across each of their chapters.
Additionally, Southern Glazer’s will
leverage VolunCheers Online to
identify and feature an employee

volunteer in a monthly spotlight on the
Company intranet site SGNN. We look
forward to showcasing the tremendous
generosity and giving shared by our team
members day in and day out, to give back
to our local communities and make a
difference in the lives of others.

Responsible
Consumption

Southern Glazer’s is
committed to promoting the
responsible consumption
of beverage alcohol and
preventing underage
drinking at the local, state
and national levels.
As a cornerstone initiative launched
by Southern Glazer’s Wine & Spirits’
Youth Alcohol Awareness and Education
Foundation, Inc., the AlcoholEdu® for
High School program has seen tremendous
success since launching in 2017.
Implemented in partnership with Step Up
For Students – a nonprofit organization
that helps manage the income-based Tax

Credit Scholarship Program in Florida –
the program brings the interactive online
AlcoholEdu® for High School curriculum
to high schools in South Florida.
AlcoholEdu® for High School, a 1.5 hour
digital course developed by leading education technology company EVERFI, is
proven to reduce negative consequences
associated with underage drinking by
empowering young people to make
healthier choices about alcohol. Topics
covered include:
• Peer pressure
• Effects of alcohol on the brain and body
• Bystander behavior
• Goal-setting
During the 2017-2018 school year, the
program reached nearly 1,600 students
across 29 high schools in South Florida.
This is the second year of a three-year
commitment to the program, and thanks
to funding by the Company’s Youth
Alcohol Awareness and Education
Foundation, is provided at no cost for
high school students in Miami-Dade and
Broward counties in Florida.

Through pre- and post-course assessments
and surveys, students are measured on
knowledge gains as well as shifts in
behavior, attitudes, and habits around
alcohol safety. Those assessments and
survey results are compared against
EVERFI’s national survey population of
more than 59,000 students from the 20172018 school year.
Program highlights and key learnings
from the 2017-2018 school year include:
• After completing the course,
participating students in South
Florida showed significant knowledge
gains of 34%, along with
corresponding positive shifts in
attitudes and behaviors.
• 42% of students identified that
celebrating was the number one most
important reason to drink. This
feedback will inform plans for the
2018-2019 school year to include an
activation with participating schools
in advance of prom season when
students would be most likely to
engage in underage drinking.
• A notable percentage of students
indicated that they acquired alcohol
from parents or family members
over the age of 21. The program will
take this key learning to promote the
parent resources provided by the
program to engage and inform
families on their role in underage
drinking.
While Southern Glazer’s supports a wide
variety of local and national programs
dedicated to responsible consumption, the
Company is exceptionally proud of this
alcohol safety education program to deter
underage drinking in our communities.
We know educators can inspire students
to make better choices about alcohol safety
and as a partner in this program, we look
forward to continued success and further
expansion of the program for many years
to come.
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Supporting
Education

Southern Glazer’s has a
history of supporting
educational institutions and
programs because we believe
education leads to
opportunity.
Over the past nine consecutive years,
Southern Glazer’s Wine & Spirits has
supported the Step Up For Students
Scholarship Program. In 2018, Southern
Glazer’s committed $150 million for the
2018-2019 school year, matching its own
historical donation of $150 million from
the previous year.
Step Up For Students administers the
Florida Tax Credit Scholarship Program,
which provides scholarships to qualified
lower-income families throughout Florida.
Southern Glazer’s contribution – once
again, the largest in the program’s 16-year
history – will fund more than 21,000
scholarships in the 2018-2019 school year,
bringing the Company’s total to a record
$615 million since 2010.
In addition, Southern Glazer’s commitment
to education is the driving force behind
the Company’s role as host of the Food
Network & Cooking Channel South Beach
Wine & Food Festival.
Celebrating its 18th consecutive year as
host, the festival has raised more than $28
million for Florida International
University’s (FIU) Chaplin School of
Hospitality & Tourism Management.
Additionally, more than 1,000 FIU
students volunteer each year to help
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produce the festival, giving them a unique
hands-on industry experience participating
alongside event management professionals,
world-renowned chefs, winemakers,
spirits producers, and restaurateurs.
The event has enabled the Chaplin School
of Hospitality & Tourism Management to
maintain its reputation as one of the top
hospitality programs in the U.S. As host of
the festival, Southern Glazer’s reinforces
its commitment to the education of the
hospitality industry’s future leaders.
Southern Glazer’s also continues to make
direct and ongoing donations to Florida
International University’s Chaplin
School of Hospitality and Tourism
Management, which features the Wine
Spectator Restaurant Management
Laboratory, giving students hands-on
restaurant operating experience; the
Mel Dick Wine Tower, an above-ground
wine cellar and training space; and the
Southern Wine & Spirits Beverage
Management Center, a seminar-style
classroom designed for the examination
and appreciation of wine.
In addition to FIU, Southern Glazer’s has
been a long-standing partner with the
University of Nevada, Las Vegas (UNLV).
Over decades of collaboration through
UNLVino, an annual wine tasting event
that funds student scholarships, UNLV’s
William F. Harrah College of Hospitality’s

new Hospitality Hall will feature the
Southern Glazer’s Wine & Spirits Beverage
Academy – openingin 2019.
As founding sponsor, Southern Glazer’s
is proud to invest in UNLV and their
students with a state-of-the-art kitchen,
classroom, and office space for the
world-class facility. The academy will
provide students with the opportunity to
experience real-world beverage operations
in a classroom setting.
For Southern Glazer’s, it goes beyond
just supporting the advancement of
education. By investing in tomorrow’s
hospitality leaders, we’re also investing in
our company’s future. The students of
today will bring new ideas and innovations
to Southern Glazer’s and the industry for
years to come.

Cultivating
Diversity &
Inclusion
An integral component of
Southern Glazer’s mission
is to build a wholly
inclusive and diverse
culture – to ensure every
team member in the
Southern Glazer’s
community is respected,
engaged and motivated to
grow professionally and
personally.
It’s this commitment to corporate
citizenship that informs our engagement
with external local, state and national
diversity initiatives that align with these
guiding principles.
As part of Southern Glazer’s Diversity
& Inclusion initiative, the Company has
spent the past year expanding upon its
C.H.E.E.R.S. (Connecting. Hard-Working. Empowering. Educating. Respecting.
and Serving) Business Resource Group,
to include C.H.E.E.R.S. to Diversity,
C.H.E.E.R.S. to Pride and C.H.E.E.R.S. to
Women in Wine & Spirits. This
network of groups promotes a culture
of inclusion through community service,
employee engagement, professional
development and other actions that align
with our Company’s Mission, Vision
and Values.
C.H.E.E.R.S. to Pride supports the
cultivation of a diverse culture based on
inclusivity, equality, fairness, and
awareness for the Lesbian, Gay,
Bisexual, Transgender and Questioning
(LGBTQ+) community. Additionally,

C.H.E.E.R.S. to Women in Wine &
Spirits is dedicated to the professional
development and empowerment of
women at Southern Glazer’s.
Together, this employee-driven network
of professionals is deeply committed
to supporting one another in both a
professional and personal setting while
also giving back to their communities.
To date, there are 19 active C.H.E.E.R.S.
chapters with more than seven
forthcoming chapters to be established
across our North American footprint.
Each of these chapters initiates impactful
volunteer and giving programs in their
markets, supporting an array of
charities that impact diverse populations.
Examples of some of these successful
initiatives are included in the local
market section later in this report.

In addition to fostering an inclusive
environment within the Company,
Southern Glazer’s partners with
organizations that fight for fair
treatment for all citizens. An example is
the Company’s $100,000 corporate
donation to the Anti-Defamation
League’s (ADL) No Place for Hate®
campaign, a national initiative that
provided schools and communities with
an organizing framework for combating
bias, bullying and hatred. Southern
Glazer’s is pleased to share that for
the 2017-2018 school year, 65 schools
were designated as No Place for Hate®
partners in the Florida region. Of the 65
schools, 16 were sponsored by Southern
Glazer’s in Miami-Dade County and
two in Broward County. The funding
provided by Southern Glazer’s allowed
the ADL to reach more than 14,000
students and educators with anti-bias
and bullying prevention programs.
Southern Glazer’s also became the first
corporate partner of Women of
Tomorrow, an organization that
connects highly accomplished professional
women with at-risk girls in public high
schools. Each group is diverse in its
composition with girls in 9th through
12th grade. Through our partnership,
Southern Glazer’s sponsored mentoring
sessions in five different public high
schools in Miami-Dade and Broward
counties in the spring of the 2018 school
year. Program activities included a
field trip to the FIU Chaplin School of
Hospitality & Tourism Management,
as well as leveraging female executive
role models from Southern Glazer’s and
industry partners as speakers to educate
and inspire participating students.
Through Southern Glazer’s support,
nearly 175 female high school students
participated in mentoring activities and
gained exposure to future educational
and professional job opportunities in the
hospitality field.
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In 2018, Southern Glazer’s expanded
its program by making a three-year
commitment to Women of Tomorrow that
will enable the organization to provide
more than 4,000 at-risk students each

year, the resources they need to graduate
high school, move on to higher education,
become members of our community’s
workforce, and create pathways out of
poverty.
This year, Southern Glazer’s celebrated its
11th consecutive year as host of the Food
Network & Cooking Channel New York
City Wine & Food Festival (NYCWFF),
benefiting the hunger-relief organizations
Food Bank For New York City and No
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Kid Hungry®. Southern Glazer’s is
committed to bringing greater diversity
and inclusion to the hospitality industry
and was proud to host a signature event to
kick off the festival by honoring women in

food, beverage and entertainment who are
carving a path for future generations.

The event was hosted by Me Too movement
creator and one of Time Magazine’s most
influential people of 2018, Tarana Burke,
alongside top female food industry talent
including Giada De Laurentiis, Alex
Guarnaschelli, Padma Lakshimi, Katie Lee,
and Rachel Ray. The event also featured
food created by an all-female assemblage
of chefs, and powerful musical
performances by Billboard country
chart-topper and multi-time Grammy
Award-nominee Martina McBride, and
Natasha Bedingfield best known for her
hits, “Pocketful of Sunshine” and
“Unwritten.”
The Food Network & Cooking Channel
South Beach Wine & Food Festival also
plays a role in fighting hunger. Its food
rescue program, which donates untouched
food and drinks left over from the event,
helps provide approximately 20,000 meals
for the Miami Rescue Mission, which
provides meals and hope for hungry,
homeless people in Miami-Dade and
Broward counties.

Supporting
Our Supplier
Corporate
Social
Responsibility
Campaigns
As leaders in the industry,
Southern Glazer’s knows
the value of extending our
philanthropic reach beyond
our organization and team
members by supporting
the causes important to our
supplier partners. By coming
together to support each
other, we can make a larger
impact on the communities
where we live and serve.
Tito’s Turquoise Takeover
In 2018, the week of May 6-12 was
National Women’s Lung Health Week and
Southern Glazer’s Wine & Spirits teamed
up with Tito’s Handmade Vodka and
the American Lung Association’s LUNG
FORCE to promote the cause with the
Turquoise Takeover. Southern Glazer’s
C.H.E.E.R.S. to Women in Wine & Spirits
and VolunCheers hosted events across
nine Florida offices/divisions, and 575
team members participated by wearing
turquoise, LUNG FORCE wristbands,

attending events and taking pictures for
social media to raise awareness for the
cause. Additionally, Tito’s and Southern
Glazer’s each matched up to $12,000 for
every dollar raised during the week to
support critical research funding needed
to find a cure.
Pernod Ricard Responsib’All Day
On June 7, Pernod Ricard employees from
more than 85 affiliates around the world
engaged in over 100 local community and
environmental projects to celebrate their
eighth annual global Responsib’All Day
campaign. This year, Pernod Ricard USA
partnered with Keep America Beautiful
– a national nonprofit that inspires and
educates people to take action every day
to improve and beautify their community’s
environment. To support our valued
supplier, the American Liberty Division
and Southern Glazer’s team members in
California, New York, Florida, Illinois,
and Minnesota showed up and got their
hands dirty with local community
clean ups.

Campari’s Negroni Week
Southern Glazer’s once again supported
Campari’s Negroni Week charity
campaign by matching the supplier’s
$10,000 donation to the winning charity.
Negroni Week brought together bars,
restaurants and vendors from around the
world over the classic Negroni cocktail –
an iconic mix of Campari, gin and sweet
vermouth – to raise money and awareness
for countless causes. For the second year
in a row, One More Wave was selected
as the winning charity for Negroni Week
2018. The nonprofit organization provides
wounded and disabled veterans access to
customized surfing equipment to achieve
therapy through the ocean. Southern
Glazer’s is proud to employ many military
veterans and greatly values their service
to our country, as well as the leadership
qualities and many talents that our veteran
team members bring to our business – and
we’re thrilled to match this year’s $10,000
donation.
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Cruzan Rum Island Spirit Fund
Following last year’s devastation from
Hurricane Maria, Cruzan Rum established
the Island Spirit Fund to support disaster
relief efforts in the U.S. and its territories
to help rebuild and renew storm-affected
communities. As a founding sponsor,
Cruzan Rum will donate $1 from every
case of rum sold. This commitment alone
is expected to generate nearly $1 million
in 2018. As a distributor partner, Southern
Glazer’s will match $1 per depleted case,
which will support Cruzan Rum’s goal of
raising $2 million for the fund by the end
of 2018.
Diageo’s Crown Royal Purple Bag
Project
To celebrate the culmination of Coastal
Pacific Wine & Spirits (CPWS) of
California’s fifth annual statewide meeting
and awards, the California team partnered
with Diageo as part of their Crown Royal
Canadian Whiskey’s Purple Bag Project to
package and send care packages to
support the most generous among us –
troops deployed to the front line and
veterans in need. The CPWS of California
team kicked off the day with a special
guest from a veteran Navy Seal who
introduced the team to Packages from
Home and the Veterans Village of San
Diego to inform the group on the services
these two charities provide to our military
personnel. More than 500 CPWS of
California team members stuffed over
6,000 Crown Royal Bags with snacks,
toiletries and treats to be sent to our
troops and the veterans in need at the
Veteran Village of San Diego.
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Empowering
Local Market
Giving

At Southern Glazer’s, the
deep tradition of philanthropy
is intertwined in our
Company’s ample history.
As such, the degree of giving at the
enterprise level is no surprise, but truly it’s
the giving at the local level that showcases to our industry members and local
communities the commitment and passion
each of our team members has for
supporting Charitable organizations in
our local markets – where our employees
live, serve, and give so generously to
countless organizations.

California

Swirl: A Wine Tasting Event Series
Supporting the Lymphoma Research
Foundation
In June, Southern Glazer’s of California
hosted the inaugural Orange
County-based edition of its national Swirl:
A Wine Tasting Event Series, supporting
the Lymphoma Research Foundation
(LRF) – the nation’s largest non-profit
organization devoted to funding
innovative lymphoma research and
serving the lymphoma community through
educational programs, outreach initiatives
and patient services. Ira Noroff, Director
of Education & Events at Southern
Glazer’s, was on hand to present a
selection of award-winning wines that
highlighted both Old World and New
World flavor profiles. The local event drew
more than 175 attendees from the
Newport Beach area and raised $98,086.
To date, the Swirl Series, which is

hosted in multiple cities across the U.S.,
has raised nearly $900,000 to support
innovative lymphoma research,
exceptional patient education, and
awareness initiatives.

Canada

Bacardi Disaster Relief Fund
Southern Glazer’s of Canada and Bacardi
Canada joined together to raise money
and coordinate hurricane relief efforts
to support Puerto Rico following
devastation in 2017 from Hurricanes
Maria and Irma. Together, more than
$11,300 CAD was raised for the Bacardi
Disaster Relief Fund. Southern Glazer’s of
Canada, in line with our FAMILY values,
showed their commitment to our suppliers
by standing alongside them during their
time of hardship. In addition to financial
contributions raised for the fund,
Southern Glazer’s of Canada On-Premise,
Transatlantic, and the Bacardi teams
traveled to Puerto Rico to give of their
time and rebuild a community that
suffered so much loss. Together, the teams
cleaned the shoreline and replanted trees
on the island.

Jersey Day Benefiting the Humboldt
Broncos Hockey Team
Tragedy struck in Saskatchewan, Canada
when the Humboldt Broncos, a
Canadian junior hockey team, were
involved in a fatal crash on their way to
a playoff game – sending shockwaves
throughout the sports world in Canada
and the U.S. On April 12, Canadians
across the country wore a sports jersey or
green ribbon to honor those killed in the
horrific bus crash. Our team members in
Canada took action and hosted a Southern
Glazer’s of Canada Jersey Day that raised
more than $1,600 in donations for the
team.

Delaware

Team Building Bike Build for Rose Hill
Community Center
Sales representatives from Southern
Glazer’s of Delaware came together for a
team building exercise to build bicycles to
donate to their local Rose Hill
Community Center. The teams engaged in
a little friendly competition by counting
the number of bikes that were correctly
assembled. Keeping safety top of mind, a
bicycle technician from a local Newark,
Delaware shop was on hand to inspect
each of the bicycles and ensure they were
safely assembled. In total, bicycles for 12
boys, 12 girls, and 24 helmets were donated
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to the center. As an additional surprise,
personalized book bags filled with school
supplies were also donated.

Florida

VolunCheers Back-to-School Backpack
Event for the Children’s Home Society of
Florida
In recognition of National Nonprofit Day
on August 17, Southern Glazer’s
Florida-based VolunCheers program
initiated its annual Back-to-School
Backpack campaign across six company
locations in Florida – donating more than
3,000 backpacks with school supplies for
the Children’s Home Society of Florida
(CHS). Specifically, the West Palm Beach
event brought together 18 local volunteers
to stuff 200 backpacks worth $1,500 in
addition to another $2,000 in school
supplies donated to CHS.

Keep Tampa Bay Beautiful: Hillsborough
River & Coastal Cleanup
Held in September, Keep Tampa Bay
Beautiful hosted the Hillsborough River &
Coastal Cleanup event as part of the
International Coastal Cleanup initiative.
Unlike a typical litter removal event, this
event offered volunteers the opportunity
to engage in vital international research
activities by taking on the role of
Scientist for a Day. With a specific focus
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on water-based natural resource
protection, Southern Glazer’s volunteers
collected items and recorded the data. This
information is used to determine future
requirements for cleanup initiatives, assess
projects that are needed in the area, and
develop awareness of these needs within
the local communities who share these
waterways.

Habitat for Humanity
This past fall, more than 60 Southern
Glazer’s Call Center team members in
Lakeland, Florida supported the local
Habitat for Humanity organization – a
global nonprofit housing organization
working in local communities across all
50 states in the U.S. Together, the team
painted a newly constructed home at a
Habitat for Humanity volunteer event.

Breast Cancer Support Charity Ride
In September, South Florida-based
C.H.E.E.R.S. to Women, VolunCheers, and
Southern Glazer’s employees and their
families came together at Markham Park

in Sunrise, Florida to volunteer at the 5th
Annual Ride to Support the Fight Against
Breast Cancer. The team set up lunch the
day-of and helped with clean up at the
park following the ride. More than 500
cyclists participated, and the event raised
approximately $35,000—the most raised
to date since the event’s inception in 2014.

Women In Distress and
LifeNet4Families
From building homes to delivering daily
essential goods, ETP VolunCheers in South
Florida has been taking time to give back
to their local communities. This summer,
ETP’s Volunteer Committee in Miramar,
Florida partnered with Women In Distress
and LifeNet4Families to deliver more than
2,500 non-perishable food items and more
than 10 boxes filled with school supplies
to families in need throughout Broward
County.

Illinois

Bon Appétit Presents Chicago Gourmet
Now in its 11th year, Bon Appétit Presents
Chicago Gourmet is the largest epicurean
adventure in the central region. Southern
Glazer’s Wine & Spirits of Illinois has
been a founding partner and the exclusive
presenting sponsor of the festival since
inception. Our local Southern Glazer’s of
Illinois team curates the entire wine and
spirits offerings including more than 600
different items poured at events throughout the week, the Grand Tasting and in
the Grand Cru. In addition, our team
members brought together 15 Master
Sommeliers and Mixologists from around
the country to present industry leading
seminars and workshops. Thirty employees
volunteered to help organize the event and
rolled up their sleeves all weekend long to
make it a smashing success for the 15,000
attendees. Proceeds from ticket sales,
sponsorships and an online auction has
awarded nearly $2.8 million in academic
scholarships through the Illinois
Restaurant Association Educational
Foundation and earmarked for hospitality
and culinary education.
Camp Kesem
Kesem is a nationwide community, driven
by passionate college student leaders, that
supports children through and beyond
their parent’s cancer. Support is provided
through various programs, including
their free summer camp program, Camp
Kesem. Founded at Stanford University in
2000, Camp Kesem has since expanded to
over 100 chapters in 40 states across the
country. The Southern Glazer’s of Illinois
team has helped the organization reach its
fundraising goals by being the sponsorship
partner for their largest national event
held in Chicago, The Magic Ball. Annually,
the team has helped raise more than $1
million dollars through sponsorships, tickets
and a live auction. The team has begun
planning for further expansion of their
involvement in 2019 with dedicated days
of service at Camp Kesem next summer.

Kansas, Missouri, & Iowa

Harvesters Community Food Network
Kansas City-area C.H.E.E.R.S. members
teamed up with family and friends to
volunteer their time at Harvesters
Community Food Network distribution
center. Harvesters, a member of Feeding
America, is a regional food bank that
serves 26 counties of Northwestern
Missouri and Northeastern Kansas,
serving food pantries, community
kitchens, homeless shelters, and children’s
homes. The team packed 600 boxes of
food designated for the Seniors Food
Commodities Program, which delivers to
low-income seniors monthly. Additionally,
Kansas City-area employees participated
in a virtual food drive for Harvesters.
Donations collected amounted to more
than 1,100 meals for the approximately
14% of people (1 in 7) in the region that are
either food insecure or at risk of hunger.

Kansas City Heart & Stroke
Walk/5K Run
This past summer, Southern Glazer’s team
members in the Kansas City metro area
supported the Kansas City Heart & Stroke
Walk/5K Run benefiting the American
Heart Association. Team members walked
to honor the memory of Jason Cleveland,
a sales draft specialist, who passed away
suddenly in 2008 due to heart disease.
The team reached their fundraising goal
of $3,000 to support the American Heart
Association’s premier event for raising
funds to save lives from the country’s
number one and number five killers: heart
disease and stroke. Jason’s parents, Sherry
and Dennis, his brother, Ryan, and niece
all attended the Heart Walk and met with
Team SGWS Kansas City. This was the
Kansas City team’s 11th year participating
in the Heart Walk.

Sexually Abused Children’s Relief
Endeavor
The Kansas, Missouri and Iowa Southern
Glazer’s team members continue to
support Sexually Abused Children’s Relief
Endeavor (“sacred”), through personal
monetary and in-kind donations from our
suppliers for our annual Wine Auction.
This past April, the auction raised $83,000
which benefited 45 families affecting 128
children (as of October). Southern Glazer’s
Kansas, Missouri and Iowa has worked
with 18 Child Advocacy Centers, primarily
in Missouri and Kansas – and recently
helped families in New York through a
local Child Advocacy Center that recently
learned of sacred. Additionally, the Southern Glazer’s teams supported sacred’s two
fall events: Spooky 5K Run in October and
their 2nd Annual Golf Classic – with more
than 36 Southern Glazer’s team members
and suppliers participating in the sporting
event that raised $5,000 for sacred.

Wine Opener Benefiting Cystic Fibrosis
Foundation – Gateway Chapter
In St. Louis, Missouri, 20 Southern
Glazer’s employees participated in the 16th
Annual Cystic Fibrosis Foundation Wine
Opener benefiting the Gateway Chapter.
Team members spoke about and poured
60 Southern Glazer’s wines at the event.
Southern Glazer’s provided in-kind
donations of all the wine poured at the
event, as well as contributed several items
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for the silent and live auction. The local
team has been supporting this event for
the past 10 years, helping to raise $95,000
this year.

the Food Bank of Northwest Louisiana.
Team members unpacked and repackaged
vitamins and medicine for the homeless
and senior citizens in the Northwest
Louisiana area. The team packaged more
than 200 cases of medicine bottles for
those in need in their area.

volunteered at the Maryland Food Bank
in October. Volunteers repacked donated
food and packed assorted food kits, as well
as health and beauty kits. In an average
three-hour shift, volunteers sorted and
boxed 7,700 meals for the hungry in
Maryland. The October VolunCheers Day
event contributed to the 41 million meals
that the food bank distributes on average
per year.

Maryland & D.C.

Louisiana

Second Harvest Food Bank of South
Louisiana
Forty Transatlantic New Orleans and
Lafayette team members donated their
time to pack food boxes for the Second
Harvest Food Bank of South Louisiana.
The New Orleans team packed 15 pallets
of product and the Lafayette team packed
230 boxes equaling 3,450 pounds to be
donated to those in need.

Food Bank of Northwest Louisiana
The Transatlantic Spirits Division in
Louisiana had nine Southern Glazer’s
volunteers that participated in a
September philanthropic event to support
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The Education Foundation of Baltimore
County Public Schools
Nearly 40 Southern Glazer’s of Maryland
and D.C. employees hosted a Back-toSchool supplies drive for The Education
Foundation of Baltimore County Public
Schools – a foundation to provide and
facilitate community and corporate
funding to support the goal of developing
lifelong learners through literacy. The
team collected and donated 10 large boxes
of school supplies for the organization.

Maryland Food Bank
The Southern Glazer’s of Maryland and
D.C. market held a VolunCheers Day at
the Maryland Food Bank – a nonprofit
organization leading the movement to end
hunger in Maryland with an extensive
network of community and organizational
partners across the state to source and
distribute food to more than 665,000
Marylanders in need. Twenty local
Southern Glazer’s team members

Nevada

Blood Drive: United Blood Services
In January, the Las Vegas chapter of
VolunCheers held a blood drive to support
United Blood Services – now known as
Vitalant. The nonprofit community blood
center provides blood and blood products
for local-area hospitals. The blood drive
was held in a continued effort by the
Nevada market to support the victims of
the October 2017 mass shooting. Thanks
to donations from the drive, approximately
72 patients will receive the gift of life.

United Way
Throughout the month of May, 325
Southern Glazer’s of Nevada employees
raised $20,757 for its annual United Way
campaign to support the organization’s
efforts in their local communities – focusing
specifically on early education, high school
achievement, and post-secondary attainment
to name a few of their initiatives. Southern
Glazer’s of Nevada has been supporting
this cause for more than 20 years.
United Way: School Beautification
Project
In May, 15 Southern Glazer’s of Nevada
team members volunteered on a school
beautification project for a Title 1 school,
as part of their annual United Way
campaign. For the past two years,
Nevada team members have painted walls,
and worked on the landscape and general
upkeep of a local academic campus.

UNLVino Benefiting the University of
Nevada, Las Vegas William F. Harrah
College of Hospitality
Founded in 1974 by Southern Glazer’s of
Nevada Senior Managing Director, Larry
Ruvo, and former College of Hospitality
Dean, Jerry Vallen, UNLVino began as
a small wine tasting event with proceeds
going to UNLV’s hotel college fund. As
its popularity grew, so too did its hosting
venues – moving from the warehouse
into UNLV’s Thomas & Mack Center,
and eventually expanding to numerous
Las Vegas resorts as fans and community
sponsors took notice. Entering its 44th
year, UNLVino has raised millions of
dollars in scholarships and become one
of the city’s must-attend events. Proceeds
fund scholarships for UNLV’s William F.
Harrah College of Hospitality.

shipped overseas and distributed locally to
our soldiers and veterans.

Texas
New York

National Ovarian Cancer Coalition –
Long Island Run/Walk
In September, 13 Southern Glazer’s of
New York employees volunteered with
the National Ovarian Cancer Coalition to
support the Long Island Run/Walk. Team
members donated four hours of their time
to run the registration booth – registering
1,100 walkers and runners for the event.

Tito’s Handmade Vodka and Soldier’s
Angels
Southern Glazer’s of New York and Tito’s
Handmade Vodka partnered with Soldiers’
Angels – an organization that provides
aid and comfort to the men and women of
the United States Army, Marines, Navy,
Air Force, Coast Guard, their families and
a growing veteran population. For the
organization’s largest hygiene kit build
to date, Southern Glazer’s team members
successfully packaged more than 10,000
kits of personal hygiene products to be

Rapid Re-Housing House Warming
Drive benefiting El Paso Center for
Children
Ten Southern Glazer’s employees supported
the El Paso Center for Children by
providing donations for their Rapid
Re-Housing House Warming Drive. The
Center for Children’s mission is to ensure
that every child has a safe home, a stable
family, and a chance to grow into a
healthy and productive adulthood. Their
Rapid Re-Housing program provides
homes for homeless youth and young
adults and their donation drive helps the
organization provide the essential items
the children would need on a day-to-day
basis.
Team members donated personal hygiene
products, kitchen supplies, house cleaning
supplies, and clothing that was distributed
to youth ages 17-24 experiencing
homelessness.
Metrocrest Services
Southern Glazer’s employees in Farmer’s
Branch, Texas volunteer on an ongoing
basis to support Metrocrest Services – an
organization that assists families, individuals, and senior adults who are coping
with crisis situations, need help stabilizing
their lives, or who require support to live
independently. Our Southern Glazer’s
team members held a food collection drive
to support the 200 families visiting the
Metrocrest pantry each week. In addition,
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employees regularly packed family
food boxes during the fall months in
preparation for high-volume distribution
to families during November and December.
During the summer months, Southern
Glazer’s employees donated backpacks,
notebooks, crayons and other necessary
school supplies for area students during
the Metrocrest Services Back-to-School
program. Southern Glazer’s team
members are regular participants during
their annual Holiday Basket project
which benefits low-income senior adults.
Employees donated essential household
supplies and foods, as well as generously
provided each senior’s wish list item, such
as a blanket or warm sweater.
Attitudes & Attire
In January, C.H.E.E.R.S. to Women North
Texas (NTX) members attended the
Attitudes & Attire (A&A) Core Workshop to learn how A&A accomplishes its
mission. The organization is a nonprofit
dedicated to promoting personal growth
for women seeking self-sufficiency and
has supported 22,000 women since its
inception. The program provides the tools
that raise self-esteem, promote ethics, and
build the confidence necessary to develop
successful life skills. In February, Southern
Glazer’s Transatlantic and Diversity &
Inclusion served as Gold Sponsors for a
table at Attitudes & Attire’s fashion show
and lunch – which included a $3,000
donation along with three gift baskets
provided for the event’s door prizes.
Additionally, several C.H.E.E.R.S. to
Women NTX members attended the event.
In May, the group volunteered a couple of
hours of their time to assist women who

had completed Attitudes & Attire’s Core
Workshop for new business and interview
attire.

Hope’s Door New Beginning Center
C.H.E.E.R.S. to Women NTX also supported
Hope’s Door New Beginning Center that
offers intervention and prevention
services to individuals and families
affected by intimate partner and family
violence and provides education programs
that enhance the community’s capacity to
respond. In September, the Southern
Glazer’s C.H.E.E.R.S. group made an
in-kind donated of six cases of wine for a
lunch fundraiser for the organization.

Washington

Columbia Winery Charity Walk & Run
for Seattle Children’s Hospital
Southern Glazer’s of Washington raised
approximately $11,000 in support of the
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2018 Columbia Winery Charity Walk &
Run for Seattle Children’s Hospital.
Southern Glazer’s, a title sponsor of the
event and longtime supporter of the cause
since its inception in 2006, brought
together a team of 60 runners, walkers,
and volunteers. This year, the race event
raised more than $115,000 for
uncompensated care at Seattle Children’s
Hospital – in part to generous donations
from Southern Glazer’s suppliers and
employees, who donated of their time
and money. Over the past 12 years, over
$1 million has been raised through this
annual fundraiser event.

Golf Tournament benefiting College
Success Foundation In September,
Southern Glazer’s of Washington hosted
its first annual golf tournament as a
fundraiser for College Success Foundation
(CSF) – a Washington-based organization
that provides fully funded college
scholarships to economically-challenged
and diverse students, many of whom
are the first members of their family to
attend college. Through partnerships with
Southern Glazer’s suppliers and customers,
120 golfers came out and supported CSF.
The event raised $149,000 to fund four
scholarships for the organization. The
event was such a success, plans are already
underway for next year.

Follow Us on Social Media
Instagram
@sgwinespirits

Facebook
facebook.com/SouthernGlazers

Twitter
@sgwinespirits

Connect with Southern Glazer’s Wine & Spirits
For more information, contact Cindy Haas and Jennifer Hanlon with the SGWS Communications & Corporate
Social Responsibility team at Cynthia.Haas@sgws.com and Jennifer.Hanlon@sgws.com.
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Identity Statement

We are the world’s pre-eminent distributor
of beverage alcohol, and proud to be a
multi-generational, family-owned company.

Vision Statement
To be the distributor of choice
for our customers and suppliers
through a diverse team of empowered
industry leaders, while giving back
to the communities we serve.

Our Culture
Building on our multigenerational heritage,
team members think and act
like owners while treating each other with
respect, camaraderie and transparency.
Integrity, intellect and ingenuity guide
our decisions and our relationships with
suppliers, customers and each other.

