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MAKING BUSINESS TRIPS WORK
FOR TODAY'’S YOUNG BUSINESS TRAVELERS

When thinking about how young professionals spend down time on
business trips, here’s where they most often find themselves:
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We found that 63% are more inspired in a busy social environment when working alone.

Here are a few things that can make the environment even more desirable:
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TECH TRIBULATIONS
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LET’'S EAT!
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more during a business trip
when there are healthy food

options at the location of
their meeting/event

RESEARCH SOURCES:

Hilton commissioned a 15-minute, online survey among a nationally-
representative sample of over 1,200 U.S. travelers, adults ages 23-35, who
stayed in a hotel (domestic or international) for business purposes in the
past 12 months. The margin of error for this sample is +/- 2.8% at the 95%
confidence level The survey was fielded by Edelman Intelligence between
June 4-7,2019.
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