
BUSINESS
OUTCOME

Ident i f ied  prof i tab le
market ing campaigns  and
products  w i th  a  h igh af f in i ty

Wi tnessed a  15% decrease in
the company ’s  overa l l
market ing budget

Increased quar ter ly  sa les  by
50%

CONTACT US

https://www.quantzig.com/contact-us?utm_sourceCSWeek42&utm_medium=OffsiteWeek42&utm_campaign=OffsiteCSWeek42
https://www.quantzig.com/contact-us?utm_sourceCSWeek42&utm_medium=OffsiteWeek42&utm_campaign=OffsiteCSWeek42

