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Digital trust varies 
across the world
The most trusting nations
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Mexico 

UAE

of consumers globally have already 
become victims of a data breach

of data breach victims saw a negative 
impact on their lives

of companies took up to 6 months or a 
year (5%) to inform the consumer about 
a data breach

54%

of consumers believe that companies should be forced into mandatory data 
protection controls like encryption and two-factor authentication following a 
data breach 

21%

of consumers stopped using the company who suffered a data breach, of whom 
42% requested they delete their information
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The least trusting nations
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Respondents were asked, “To what degree do you trust each of these industries when it comes 
to the security of the of digital services they offer and your personal information?”

Respondents were asked, “To what extent do you trust the online digital services, like shopping,
social media, travel, etc. when it comes to the security of your personal data?”

Visit cpl.thalesgroup.com/data-trust-index 
download the full report
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