ABBYY Survey 2022:

Customer Onboarding Drivers And Pain Points
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Modifying the onboarding process with more technology appears to have:
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Organizations need to address customer onboarding pain points
by implementing the right mix of the human factor alongside e Y E
automation to deliver a pleasant and frictionless experience. N //////
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Methodology

ABBYY

The survey was conducted by Sapio Research in October 2022 on behalf of ABBYY among 1,623 IT decision makers in financial services, insurance,
supply chain, transportation & logistics, government, and healthcare across the UK, US, France, Germany, and Japan. Download the full report here.
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