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Survey Methodology

Lincoln Financial and CivicScience, Long-Term Care
Insurance Sentiment & Barriers to Purchase (2022)

The goal of this research is to understand how US
adults feel about long-term care insurance, the value
of various long-term care insurance features and
benefits, and barriers to purchase. Responses were
gathered in October 2022 using the CivicScience
market intelligence platform. The number of
responses varied by question, with response counts
ranging from 2662 to 3023. Data are weighted to
represent the total U.S. adult population. If this study
were a random survey, the margin of error would be

within +/- 2 percentage points at a confidence level
of 95%.

Lincoln Financial, Monthly Consumer Sentiment
Tracker, May 2021

The goal of this research is to gauge consumer
sentiment on a variety of financial topics. Responses
were gathered from 5/12/2021-5/20/2021 using the
Qualtrics survey platform. Responses were collected
from a total of 1,044 U.S. Adults, including 457 who
are caregivers. The sample included quotas to be
representative of the total U.S. adult population.



Nearly half of US adults already are or anticipate becoming
adult caregivers within three years

Participation in Caregiving Activities
Among US adults

All Categories (Sum) M Donein past 12 months B Not done in past 12 months, but anticipate doing in next year B Not done in past 12 months, but anticipate doing in next 2-3 years

Provided financial assistance to a friend or relative 18 years or older (such as a _ T
parent) to help them take care of themselves because of a condition or disability 0

23%

Provided unpaid care to a friend or a relative 18 years or older to help them take
care of themselves because of a condition or disability

13%

11%

Question: Which of the following have you done?
Source: Lincoln Financial, Consumer Sentiment Tracker, May 2021



Only 16% of US adults are very familiar with long term
care insurance

How familiar are you with the features and benefits of long term care insurance?
Among all US adults

Very familiar 16%

50% are
familiar

Somewhat familiar 35%

Heard of it, but not familiar 32%

I've never heard of long term care insurance before 18%

Question: How familiar are you with the features and benefits of long term care insurance?
Source: Lincoln Financial and CivicScience, Long Term Care Insurance Sentiment & Barriers to Purchase (2022)



US adults report a lack of awareness & understanding of
key benetfits and features of LTC insurance

How well do you understand the following benefits of long term care insurance?

Among all US adults
B Fully understand B Somewhat understand W Don't understand / Didn't know about
Helps reduce burden on family members 24% 35% 41%
Less than
Covers expenses not covered by insurance/Medicare 23% 36% 41% lind fu”y
understand
each of
Provides resources to help coordinate care 21% 36% 43% these LTC
features /
benefits
Reimburses for in-home and in-facility care
Provides financial peace of mind for retirement

Question: How well do you understand the following benefits of long term care insurance?
Source: Lincoln Financial and CivicScience, Long Term Care Insurance Sentiment & Barriers to Purchase (2022)
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