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Consumers Are Still
Committed to Shopping
Sustainably Even as
Budgets Tighten

L48%

of consumers said their of consumers shopped at
Interest in shopping a retailer promoting their
sustainably increased products as sustainable™

*At least once in the last 6 months

Price Is the Most Important Factor For Shoppers
When Making a Sustainable Purchase
Respondents were asked to rank the importance of each factor when

making their next sustainable purchase with 1 being the highest
importance to 5 being the least important

Price Stock Speed of Materials Brand
Availability Delivery Used Recognition

Shoppers Willing to Offset Speed of
Delivery fFor Sustainability

86%

of shoppers are willing to delay their shipping if given an
incentive to do so. Of this group, the duration they are
willing to delay for eco-friendly delivery:

One week or more One to two days

Three to five days

Consumers Will Consider Changing Their
Brand Loyalty to Shop Sustainably

considered
or changed
their loyalty
to sustainable
brands

Shoppers are most likely to switch loyalty for food,
household, and beauty & wellness products

Household Products 650/0

Food Products

57%

Beauty & Wellness

49%
| 34%

Apparel & Footwear

Consumer Electronics

Appliances & Whitegoods - 2L|°/o
Luxury Goods - 120/0

Resale Items More Popular in the Household
Furniture and Appliances Category
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33%
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Footwear

Luxury Goods

29%

Brands’ Sustainability Claims Have Limited
Impact on Consumer

Consumer perception of the statement “| trust that brands’
sustainability claims related to their manufacturing, supply
chain, and recycling/waste practices are accurate”

1%
1 3 o/o - Strngly Agree

Disagree

38%

Indifferent

33%

Instead

32%

said consumer reviews
were the most
important factor
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Blue Yonder is committed to environmental responsibility by developing solutions that help our
customers — and our customers’ customers — meet their sustainability goals. To learn more about how
Al-enabled supply chains can save the world, click here.

To better understand the consumer perspective around sustainability mindset shopping habits,
Blue Yonder surveyed more than 1,000 U.S. consumers between March 21-22, 2022, on their sustainable
shopping opinions and behaviors.


https://blueyonder.com/about/sustainability

