U.S. Kids’ Oral Health Report Card

Every day in Americaq, kids in undeserved communities go without the access they need to quality
oral care, causing a smile gap. Crest and Oral-B are committed to #ClosingAmericasSmileGap
through addressing access, education and awareness - including shedding light on the oral care
discrepancies kids in low-income families face as they head back-to-school this year.
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