
TOP BAR CALLS

BACARDI
2025

Cocktail Trends
R E P O R T

1 1  E S P R E S S O  M A R T I N I
 ( V O D K A  O R  T E Q U I L A )

1 2  I R I S H  C O F F E E

1 3  T E Q U I L A  S U N R I S E

1 4  G I N  L E M O N A D E

1 5  B L O O D Y  M A R Y

1 6  D A I Q U I R I

1 7  C A I P I R I N H A

1 8  M I M O S A

1 9  T E Q U I L A  S O D A

2 0  W H I S K Y  H I G H B A L L

1  M O J I T O

2  M A R G A R I T A

3  S P R I T Z

4  P I Ñ A  C O L A D A

5  G I N  &  T O N I C

6  R U M  &  C O K E ®

7  W H I S K Y  &  C O K E ®

8  D R Y  M A R T I N I  C O C K T A I L

9  V O D K A  L E M O N A D E

1 0  V O D K A  S O D A

for 2025

B A C A R D I  G L O B A L  C O N S U M E R  S U R V E Y

B A C A R D I  G L O B A L  C O N S U M E R  S U R V E Y

B A C A R D I  G L O B A L  C O N S U M E R  S U R V E Y

TOP BARTENDER

IN-THE-KNOW

Flavor Picks

Imbibing

# 1  C O F F E E / E S P R E S S O # 2  S E A S O N A L # 3  S P I C Y

PREMIUM

MOST-ANTICIPATED 

DESTINATIONS TO

Fans

Cocktail Experiences

Enjoy a Cocktail

8 IN 10 GEN ZERS 
W I L L I N G  T O  S P E N D  B I G  F O R  I N - P E R S O N  E V E N T S , 

I N C L U D I N G  F O O D  &  B E V E R A G E

39%

29% 21% 18% 18%

34%
29%

B A C A R D I  G L O B A L  B R A N D  A M B A S S A D O R  S U R V E Y

WISH LIST 

T E Q U I L A 

72%
M E Z C A L 

66%
0 %  A B V  S P I R I T 

53%

I N F L U E N C E D 
B Y  B A R T E N D E R 

R E C O M M E N D A T I O N S

1/3Drink Choices

B A C A R D I  G L O B A L 
C O N S U M E R  S U R V E Y

B A C A R D I  G L O B A L  B R A N D  A M B A S S A D O R  S U R V E Y

83%
OF BARTENDERS SEE

ON THE RISE
Premiumization

CATEGORIES LEADING IN PREMIUMIZATION

# 1  T E Q U I L A # 3  V O D K A# 2  M E Z C A L

NEW COCKTAIL

LOW ABV NEGRONI MARTINIPALOMA MARGARITA

T O P  C O C K T A I L S  B A R T E N D E R S  
W A N T  T O  R E I N V E N T  &  C R E A T E  M O R E

Frontiers

B A C A R D I  G L O B A L  B R A N D  A M B A S S A D O R  S U R V E Y

1/3 O F  B A R T E N D E R S 
I N S P I R E D  B Y 

TOP SUSTAINABILITY THEMES

Culinary Creativity 

CONNOISSEURS

TOP INGREDIENTS BARTENDERS 
Want to Experiment With 

B A C A R D I  G L O B A L  B R A N D  A M B A S S A D O R  S U R V E Y

B A C A R D I  G L O B A L  B R A N D  A M B A S S A D O R  S U R V E Y

B A C A R D I  G L O B A L  C O N S U M E R  S U R V E Y

B A C A R D I  G L O B A L  B R A N D  A M B A S S A D O R  S U R V E Y

B A C A R D I  G L O B A L  C O N S U M E R  S U R V E Y

THE FUTURESpirit

38%
R E D U C I N G  

S I N G L E - U S E  P L A S T I C

33%
B U Y I N G 
L O C A L

36%
R E C Y C L A B L E 
P A C K A G I N G

32%
H E L P I N G  P R E S E R V E 

C L E A N  W A T E R

28%
S U S T A I N A B L Y  S O U R C E D 

I N G R E D I E N T S

D E L O I T T E

O F  W O M E N 
I N  T H E  I N D U S T R Y 

F E E L  T H E Y  C A N  B E  T H E I R 
A U T H E N T I C  S E L V E S  A T  

W O R K  A N D  W O U L D 
E N C O U R A G E  O T H E R  
W O M E N  T O  P U R S U E  

A  C A R E E R  I N  
T H E  S E C T O R

B A C A R D I  G L O B A L 
C O N S U M E R  S U R V E Y

A D D I T I V E - F R E E 
S P I R I T 

61%
prefer an

1/3Over

S P E C I F I C  S T A T I S T I C S  A N D  E X A M P L E S  A R E  R E F E R E N C E D 
A N D  W E B L I N K E D  T H R O U G H O U T  T H E  C O M P L E T E 

B A C A R D I  C O C K T A I L  T R E N D S  R E P O R T .

A C C E S S  O N L I N E  A T 
W W W . B A C A R D I L I M I T E D . C O M

© 2 0 2 4  B A C A R D I 
B A C A R D I ,  T H E  B A T  D E V I C E  A N D  O T H E R  M A R K S  R E L A T E D  T O  P R O D U C T S 

I N  T H I S  D O C U M E N T  A R E  T R A D E M A R K S  O F  B A C A R D I  &  C O M P A N Y  L I M I T E D 
O R  O F  O T H E R  S U B S I D I A R I E S  O F  B A C A R D I  L I M I T E D

C E L E B R A T I N G  M O M E N T S  T H A T  M A T T E R 

D I S C O V E R I N G  N E W  C O C K T A I L S 

E X P L O R I N G  N E W  B A R S  A N D  R E S T A U R A N T S 

NE

W YORK
PARIS

LO
S A

NGELES
MIAMI

LO
NDON

31%

TOP CATEGORIES OFInterest Among Bartenders

Culinary

TOP REASONS TO 

COLOR, VENUE & GARNISH

Photograph a Drink

M E R G E

#4 
S P I C Y  /  S P I C E S

#5 
T E A S

#6 
S A V O R Y

#7 
H E R B S / H E R B A L

#1 
Z E R O  W A S T E 

I N G R E D I E N T S

#2 
F E R M E N T S

#3 
C O F F E E

#8 
T I N C T U R E S

#9 
C O C O N U T 

W A T E R

#10 
O I L S


