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Al IS THE
NEW STOREFRONT

New national survey of 2,000 Americans reveals how shoppers are using Al to discover, research
and buy from brands.

THE BEHAVIOR
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have already used Al to complete a say Al influenced a recent
purchase. |\ rch. | purchase decision.

of Americans plan to use Al for shopping A
even more in the future. | Al I

Americans say Al is their most trusted _P_P_F_F
source for shopping.

trust brand information they '@'
encounter on Al platforms. e
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actively check citations say it matters where Al
provided by Al. gets its information.

THE BOTTOM LINE FOR BERANDS

If you're not visible in Al,
you're not in the consideration set.



